TOTAL

COMMITTED TO BETTER ENERGY

I

COMMUAICATIONS

PRESS CLIPPING SHEET

PUBLICATION:
DATE:
COUNTRY:
CIRCULATION:

Daily News
6-June-2016

Egypt
60,000

TITLE :

Shell acquires 17% of Egyptian market, begins to increase
the capacity of its factory to 100m litres per year

PAGE:

05

ARTICLE TYPE:

Competitors’ News

REPORTER:

Mohamed Adel

mmhdnma&mroilchlgi-

Shell acquires 17% of Egyptian market, begins to increase
the capacity of its factory to 100m litres per year

B Egypt needs to speed up licensing procedures to encourage investors despite conditions

By Ahmed Tolba

Despite the harsh global economic
conditions and the hardehips Egypt is
going through, we need to focus on
the positives, says managing director
of Shell Lubricants Egypt Saher Hash-
em. His company has begun imple-
mentation of a plan for the develop-
ment of the company’s Egypt plant to
Increase jts production capacity.

In an interview with Daily News
Egypt, Hasem said there is great po-
tential for the growth of the automo-
tive olls market in Egypt.

‘What Is your assessment of the in-
westmant climate in Egypt?

The Investment climate in Egypt
needs to speed up procedures, par-
ticularly with regards to the issuance
of icences to engage in certain activi-
ties. Tirme |8 3 crucial factor in making
invesement decisions. We also need
to increase the ratio of local compo-
nents in the production processes.
Morecver, imvestment requires a
clear vision of fiscal and monetary
palicy, upon which investors will put
their investment plans. Sudden or big
deviations represent a major threat
o any investment projects.We need,
in Egypt, to look at the positive as-
pects that occur and to not indulge
in the negatives, as grants may come
through despite the adversity, Focus-
ing on the pros could be a strong and
effective incentive for the treatment
of negatives.

.

Managing director of Shell Lubricants Egypt Sahar Hashem

ing centre. This aims to develop the
services we offer consumers in the
local markers The resulss are very
promisingand the number of custom-
rs is increasing. 5o far, the service is

What new services are provided by limited o Greater Cairg, but we aim
the company? o circulare it across all governorates.
'We are currently implementing an
ive oil delivery and chang What ab L d
consumers. This iz the first ime Shall tions?
is offering this service amywhere in Service and gas stations are part
the world. The service was limited to  of a network of points of sale of Shell

delivery, but now, we are going fur
ther and changing the oil for clients
through specialised technicians, in
collaboration with Aramex. The ser-

Lubricants. Our products are avail-
able at all automotive agencies and
service centres. They are alse pro-
vided through oil sales outlets and
workshops through a network of

authorised distributors that cover
all parts of Egypt. Shell is sold across
BS service stations. These sales re-
flect Shell's strategy of focusing on
marketing and distribution through a
smaller number of assees and markets
in which Shell is a strong contender.
Based on this agreement, Shell re-
tained its position in cils and lubri-
cants. Our lubricants enjoy high-class
international standards. We believe
that integration berween Shell's brand
and high-quality products will ensure
a future presence viable for growth in
the field of oil and lubricants. Prior to
selling our stations in Egype in 2013,
our market share stood at | 4.5% and

now it is up to | T%.This is the larg-
est market share across North Africa
and the Middle East Ve still have the
potential for growth, as the car own-
ership rate currently stands at 22 per
1,000 inhabitants, which is likely to
grow even more in the coming years.

What s the oll market in Egypt like?

Oil sales outlets, and service cen-
tres account for the largest propor-
tion in oil sales, About 50% of the ail
market for trucks in Egypt is com-
posed of a diversity of customer
segments. However, a large number
of truck-owners rely on poor-quality
oils, as they own older cars.

What are your plans for the Indus-
try sector?

For the industry sector, we are al-
ways interested in identifying, detect-
ing, and resalving the main problems
facing both the industry and consum-
ers alike, while also maintaining securi-
ty, safery, and environmental constants.
Shell also maintains its global status in
the oil field as the best oil supplier in
the world for nine consecutive years.
Our ambition for the industrial sector
in Egypt is to push forward oil con-
sumption to rates higher than the cur-
rently prevailing rates.

There are some SBCIOFS experi-
encing a slowdown, however, other
sectors such as construction, trans-
portation, and mining are growing

New par

500m litres per year Motor ofl ranges
from 260m to 280m litres per year.

As for the ol market in Egypr,
Shell’s share exceeds | 7% of the total
walue of the market. Ve are currently
focusing on meeting local market
needs of oil and we actually started
to increase the production capacity
of the factory in Egypt. Therefore, the
process of exporting our production
abroad is not currently our goal, but
It is within our fiture plans.

What Is the company’s CSR strat-
gyl

Soclal investment is one of the
company's top priorities, and we are
commied to it by implamenting

rapidiy and strongly. The
between producers and distributors
of oils to artract consumers of differ-
BNE SRCLOTS IS STrong.

Are you willing to increase your

clery. For example, we launched " Sart -

Programme", which aims to help fresh
jgraduates rurn their ideas and dreams
into real projects on the ground. In
addition, we provided a development

pacity 9
period?

‘We began implermenting the plan to
develop the factory and increase jts
production capacity to exceed 100m
litres in the coming years.

According to studies, the produc-
tion and consumption of oil in the
Egyptian market ranges from 400m to

progr to improve university
students’ skills as well as Shell Global
Marathon for environmente-friendly
wehicles which reduce fuel consump-
tion made by university studenzs.

Do you intend to enter into new
partnerships?
Wa began cooperating with the

formad with car dealerships, Shell has no
current intention of acquisition or merger with rival companies

Bavarian Group in 2007 and we were
keen to provide them with 4 competi-
tive beved of service by providing the lat-
est oil technology The twa companies.
were always keen 1o provide the best
products and services £o car owners.
As previously mentioned, there
“are many car agents that have cho-
sen Shell for their confidence in the
quality of its products. They include
ARTOC Aute, agent of Skoda Auto;
Matco, agent of Mercedes-Benz pas-
senger cars; Ghabbour Auto, agent of
Hyundai; and the Egyptian Interna-
tional Trading & Agencies Co. (EIT),
the sale distributor of KIA mators in
Egypt. These companies cover a wide
range of car owners in the Egyptian
marker We will also seek to atract
mare partnerships in the next phase.

What is the company’s plan in the _
Egyptian market during the coming
period?

W have a plan for growth and ex-
pansion in the Egyptian market and
seek to oceupy first place in the ol
market. Ve currently work to renew
and develop the factory and increase
its productivity so that we can achieve
the desired growth. Shell Egype cur-
rently has no intention to merge ar
acquire other companies.




WVANTAGE’ -!U-MOWT-I!E:J%#ER ENERGY

COMMUAICATIONS

PRESS CLIPPING SHEET



