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Developed by the World Economic Forum
in partnership with Saudi Arabia’s Ministry of
Tourism and in collaboration with Kearney, the
Beyond Tourism Impact Stars programme rec-
ognises commercially viable, private-sector ini-
tiatives that address travel challenges and deliver
measurable benefits for businesses, destinations,
and communities.

“Downtown'sarchitectureis an extraordinary
asset,and its future depends on people continuing
o use it. Every business that opens, every per
son who chooses to work here and every visitor
who comes back helps sustain the buildings we
restore,” Shafei said.“We want visitors to make
room for another day in Cairo to walk through
Downcown, discover Egyptian designers, enjoy

a meal and experience the culture within these
buildings That extra day creates opportunities for
the businesses and people who make the neigh-
borhood what itis. Being the first company in the
region recognized in this category puts Down-
town Cairo forward as an example of how urban

heritage can support tourism and local businesses.

This recognition gives international visibility to an

approach we have been developing since 2008,

Weare actively making heritage a productive part
of the city’s life, with commercial uses that fund
its upkeep and cultural activity that gives people
reasons to return.”

Established in 2008,Al | lia has acquired
and restored a network of 25 properties across

Downtown Cairo, adapting them for contem-
porary uses whilst preserving their architectural
character.The portiolio includes Cinema Radio,
which combines culural events with offices,
shops, and food and beverage venues; the La
Viennoise Building, housing a boutique hotel, a
rooftop venue, and spaces for local brands; the
Nabarawy Fashion Hub for independent Egyp-
tian fashion brands; and Tamara Haus, which
integrates hospitality, dining, design, shops, and
cultural activity.

Cultural programmingand the selection of busi-
nesses are central to the properties” operations,
generating commercial activity that supports the
ongoing maintenance required by historic build-

tity and supporting quality of life.The company’s
experience provides a practical model for other
Egyptian dities to link destination development
with heritage conservation, demonstrating how
heritage can be activated as a productive asset
rather than preserved in isolaticn.

Operating alongside public institutions, local
businesses,and cultural organisations, Al lsmaelia
contributes to the wider revival of Downtown
Cairo. As a member of the inaugural cohort,
the company will participate in a year-long pro~
gramme with the World Economic Forum to
share lessons, exchange knowledge,and explore
opportunities for the wider adoption of success-
ful approaches across other historic urban dis-
tricts in the region.




