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Unilever Egypt launches second
generation of Erada, marking new
era of inclusive performance

Unilever Egypt has launched the second
generation of Erada, its pioneering indu-

sion initiative, reaffirming the company’s
commitment to performance-driven di-
versity and empowerment for people with
disabilities. VWWhat began in 2013 with just
three visually impaired team members has
now evolved into a high-performing unit of
46 individuals who contribute significantly
to the company’s commercial success, and
whose impact extends far beyond num-
bers.

The latest chapter of Erada welcomes
Rawan and Bassant. two professionals us-
ing wheelchairs, to Unilever’s distribution
teams in Cairo and Giza Their arrival sym-
bolizes expanded representation. while
reflecting a deeper; more intentional form
of inclusion rooted in capability, ambition,
and shared purpose.

“At Unilever, we believe talent is ev-
erywhere, and when given the right con-
ditions, it thrives,” said Cem Tank Yuksel,
Unilever General Manager for North Af-
rica, Levant, and Irag “Brada - the Arabic
word for will - is not about meeting quotas
or fulfilling CSR targetsVVe want to unlock
human potential across all functions at our
premises and factories, because the world
needs to see that resilience and high per-
formance go hand in hand.”

“To us, Erada is a competitive advan-
tage.” said Bahaa Farouk. Customer De-
velopment Director for Egypt and Sudan
at Unilever Mashreq. “Our colleagues in
Erada prove every day that what some
see as a limitation can become a source
of unmatched strength Their resilience, fo-

cus, and drive are fueling market growth,
strengthening customer relationships,and
setting a new benchmark for performance
in our sales teams.I'm deeply proud to see
how far we've come and excited for the
impact this next chapter will bring to our
customers and our business.”

“For me, blindness in the eyes is bright-
ness in the heart.” said Ahmed Fawzy, Di-
rector of Unilever's Erada Program.a visu-
ally impaired Unilever employee based in
Egypt Ahmed joined Unilever in 2003,and
by 2008 his sight had deteriorated to the
point where he could hardly see his com-
puter screen. Determined not to let his
partial blindness affect his career, Ahmed
worked closely with Unilever’s [T team to
enhance software that converted text to
audio, which was a move that would plant
the seeds of what would become Erada.

Over the last |2 years, Erada has
changed the way Unilever thinks about tal-
ent leadership.and operational excellence,
as Erada employees achieved triple growth
and contribute meaningfully to Unilever
Egypt's Health & Beauty direct coverage.
The team is built on capability and high
performance, consistently delivering re-
sults, competing at pace, and outperform-
ing expectations. Today. 25% of Unilever's
pharmacy customers are served through
closed-screen systems operated by Eraca
members.

Today. the Erada team significantly con-
tributes to Unilever Egypt’s Health & d&-
rect coverage, growing at a compound an-
nual rate of 63%, showcasing the strength
of its model.




