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ARCOXIA LAUNCH IN EGYPT
Final Event Report

I. Brief

 Event Title: “Arcoxia Launch In Egypt”
 Date & Time: 5th of August, 2016, 07:00pm – 09:00pm
 Venue: Fairmont, Heliopolis
 Speakers:

 Dr Adel Al Adawy, Former Health Minister and Professor of Orthopedics, Tanta
University

 Dr Hassan Bassiouni, Professor of Rheumatology, Azhar University
 Dr  Mohamed Zada, Professor of Orthopedics, Suez Canal university
 Dr Gamal Hosny, Professor of Orthopedics, Tanta University
 Dr Hany Mowafi, Professor of Orthopedics, Mansoura University
 Dr Rami Koussa, Managing Director, MSD Egypt
 Dr Noha Salem, Director, Policy and Communications, MSD Egypt
 Dr Mohamed Salah Al Din Abdul Baqi, Professor and Head of the Rheumatology and

Immunology Department at the Ain Shams University’s Faculty of Medicine
 Dr Ashraf Al Nahal, Professor of Rheumatology and Joint Diseases at Cairo University
 Ms Ragaa Al Geddawy

II. Objectives

1. Celebrate the launch of Arcoxia in Egypt
2. Shed light on the drug’s exceptional efficacy of the drug
3. Highlight how Arcoxia can help patients cope with pain , especially bone pain and rheumatism

III. Media Metrics

The event successfully generated:
 19 print, 30 online stories, 5 TV and 1 radio report
 A total AD value equivalent (AVE) of almost EGP 933,048
 An estimated reach of almost 9,206,594 (excluding online)
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IV. Pre-Event

 Media
The Agency:

- Tailored a media list, drafted and circulated an official media invite on behalf of MSD and
made follow-up phone calls to ensure the participation of journalists

- Successfully secured the attendance of 22 reporters
- Secured the attendance of 7 top-tier channels including CBC, Al Mehwar, Sada El Balad,

Dream, and Al Masreya

 Event Materials and Logistics
1. Press Kit:

- Drafting the press release in both Arabic and English, conveying the event’s key messages
- Securing KOL's quotes and speaking points
- Securing the KOLs’ and MSD’s approval on all event materials
- Circulating the press release, as well as event snapshots on-ground to both participating

and to non-participating media via email

V. Event

 06:30pm - 07:00pm: Media arrival and registration: The agency welcomed the media,
handled registration and distributed press kits

 07:00pm - 07:30pm: TV Interviews with the KOLs
 07:30pm – 08:30pm: Press conference
 08:30pm – 09:00pm: Dinner
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VI. Event Snapshots
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VII. Coverage Highlights
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VIII. Event follow-up

After the event, Vantage:
 Distributed the press release to participating and non-participating media along with event

photos
 Actively followed-up on coverage
 Continued to monitor the expected coverage for the event and provided the client with

regular updates; sharing all published stories

Thank you.


