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Sahel season is perhaps one of the

- annual advertising calendar’s h@s—
est spending seasons, and in
-markgtofDutOt'Hm(OGH)ad—
verﬁsmdreneedfnrruenrdr—based‘
data driven analytics is greater than
ever. As part of its host of services,

-~ AdMazad launched its annual Sahel
OOH monitoring operation for
Summer 2018 Sahel seasonm
tends from md—ﬁ;newnﬁ:l—&epm—
ber;, covering an area from the Cairo/
Alex Road toll station up to Fouka
Bay in Ras El Hekma. 226 km:from
Alexcandria/75 km aﬁw from [*"Pa.rsa.%
Matrouh.”

“AdMazad is a dedicated m‘HSOr
lutions comMM provides cre-
ative agencies, businesses, suppher§
uﬂmhmresﬁedmmadmric
to make OOH related decisions
based on solid data and analytics.

' Speaking on the significance of
Egypt’s out of home advertising
market, Assem Meinq-r. managing
director of Ad!"‘lazad said, “walk
down ﬂ'restg‘tetordmmanyuf
Egﬂ:ﬂ: s highways, and you’ll find bill-
boards sr.retching as far as ti-eege
can see. The sheer size of Egypt’s
total ©OOH market is staggering. At
the same time, it is extremely clut-
tered, and that is where AdMazad
comes in. The Egyptian market is
brimming with unbridied potential,
with thousands of::on‘npaﬂies that
spare no expense for premium
OOH I.oca:t.lans. '
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