VANTAGE

COMMUNICATIONS

TUR REPUTATON 5 TOO PRECIOUS. FOR SEQ0ND BEST

') NOVARTIS

PHARMACEUTICALS

PRESS CLIPPING SHEET
PUBLICATION: Daily News
DATE: 5-November-2015
COUNTRY: Egypt
CIRCULATION: 220,000
TITLE : Medel to hold hearing loss awareness rung
PAGE: 08
ARTICLE TYPE: NGO News
REPORTER: Staff Report




VANTAGE'

COMMUNICATIONS

WOUR REPUTATION (5 TOO PRECIOLS FOR SE00ND BEST

PRESS CLIPPING SHEET

- MEDELto hold
_hearingloss

, awarenessrun

A campaign launched under the
name of ¥#Esmaany’ will hold an
awareness run for hearing loss in
children on 6 November. The run

will be held in Zamalek at 7 am,

including activities to raise aware-
ness for the cause supported by
MEDEL. The main objective of the
day is to raise awareness on hear-
ing loss in newborns and children
at a young age, as treatment after
the age of five is difficult and not

as successful as earlier detection,

'Prevention and early detection is

the core driver behind the aware-
ness campaign supported by ME-
DEL, which will be the first and
largest awareness campaign on
hearing loss in the courtti%f :
In a continuous effort to sup-
port children with hearhg loss in
Egypt, MEDEL will donate EGP|
towards treatment with cochlear
ear implants for every #Esmaany’
hash-tag used on social media.
More than 3,000 people are ex-
pected to ‘participate, as well as
a community of pﬂttents  and chil-
dren of cochlear ear implants,
“The run will begin with a speech
from a parent of a child who suc-
cessfully had a cochlear ear implant
operation to explain their own ex-
perience of hearingloss .Thisaims 0
pro%nde erxourageman to any pa-
tients in Cairo to follow through with
the operation and create awareness
to the cause and the process of early
detection and pn:vsrmun
MEDEL calls for all social media

_platk»rms ‘and individuals to use

the #Esmaany hash-tag to help
children with hearing loss to fol-
low through with the necessary
treatment and rehabilitation to
successfully integrate the children
into society.
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